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ABOUT THE
AG & FOOD EMPLOYER
GUIDE
The Ag & Food Employer Guide is a career resource for students and  

professionals across North America interested in careers within the industry. 

The guide provides branding recognition for elite ag and food organizations; 

a direct connection to students and professionals interested in ag and food 

careers; and educational content that engages and sustains readership.

Canadian  8th Edition
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& PROFESSIONALS

2015/2016

Special Supplement to Agri Marketing Magazine

U.S.  9th Edition 
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2015/2016

Special Supplement to Agri Marketing Magazine



DISTRIBUTION
The guide has been published by AgCareers.com and Agri Marketing magazine 

for nine years. Both U.S. and Canadian editions are available. This resource 

guide reaches more than 25,000 people across North America:

Direct mailed with the September issue of Agri Marketing to 

over 7,500 professionals.

Distributed by more than 150 unique university and college 

ag departments, career services offices, and faculty. Also 

distributed by nearly 50 other educational organizations such 

as FFA and Jobs for America’s Graduates (JAG).

AgCareers.com distributes the Employer Guide at career 

fairs and industry events in a variety of industry sectors and 

across North America.

Advertisers also receive copies for distribution at tradeshows 

and career fairs.

Further reach to students and industry professionals gained from 

the availability of online copies of the Employer Guides: 

US Edition - http://www.agcareers.com/employer-guide/2015/US/

Canadian Edition - http://www.agcareers.com/employer-guide/2015/CDN/

Additional promotional exposure via social media to  

AgCareers.com’s network of more than 30,000 followers.



EDITORIAL CONTENT
The guide provides helpful career search advice with informational articles on 

resumes, interviews, references and other hot topics.

This variety of editorial content extends the shelf-life of the piece, and truly 

helps the publication become a guide for students as they go about their career 

search. 2015 articles included:

• 	 Careers in Agriculture You Haven’t Considered

• 	 Job Search Don’ts

• 	 Top Apps for Young Professionals

• 	 The Modern Interview

• 	 The Art of Business Travel

• 	 Grad School: Now or Later

• 	 Interns & New Grads: What Can You Expect?

• 	 How Am I Doing? The Dreaded Performance Review

AgCareers.com frequently interviews employers for this content, and advertisers 

are given the first opportunity for input.
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HYDROPONICS GROWER
Haven’t heard of  hydroponics? You 
likely will soon. Hydroponics is the 
farming of  plants or crops in water 
using mineral nutrients without soil. 
Many consider hydroponics farming of  
the future due to its space-saving  
technology and relatively low cost 
when opposed to land expense and  
increasing scarcity. As a hydroponics 
grower, one would have very similar 
job duties to a horticulturist but with 
the added education and tasks  
associated with hydroculture.

Degree to Pursue: Associate’s or 
Bachelor’s degree in horticulture, plant 
science, or similar agricultural field.

Potential Employers: Agricultural 
organizations, crop or produce farms, 
orchards, vineyards, research firms, 
seed companies, conservation  
organizations, colleges and universities.

AGRICULTURE ADVOCACY & 
LITERACY SPECIALIST
As agriculture is sometimes perceived 
negatively in the public eye, this field 
will grow more prominent in the years 
to come. Agriculture advocacy and 
literacy specialists educate those who 
may not be aware of  agriculture’s  
importance, and they advocate for their 
organization as well as the industry as a 
whole. If  you have a passion for  
agriculture and have a desire to 
support the advancement of  the 
industry, you may want to consider this 
career path.

Degree to Pursue: Bachelor’s or 
master’s degree in agricultural studies, 
agricultural education, agricultural com-
munications, agribusiness or related field.

Potential Employers: Agricultural 
associations, large-scale agricultural and 
food companies.

SOCIAL MEDIA STRATEGIST
Agricultural marketing majors or those 
interested in communications may  
consider narrowing their career focus 
directly on social media. Since social 
media is constantly changing and the 
challenge of  reaching users is increasing, 
employers will need dedicated strategists 
to develop plans for improved  
engagement and to decipher analytics.

Degree to Pursue: Bachelor’s or 
master’s degree in marketing, journalism, 
communications, ag communications, ag 
business, digital media or public relations.

Potential Employers: Various 
agricultural companies and organizations, 
agricultural associations, food  
production companies, colleges and 
universities, and advertising agencies.

ENTOMOLOGIST / PEST 
CONTROL SPECIALIST
In a May 2015 report, the United States 
Department of  Agriculture listed pest 
control specialists as a career expected 
to see a strong employment market in 
the next five years. These professionals 
research insects and their interaction 
with plants. They work to protect crops 
and the environment from harmful pests 

and may sell pest management products 
as well.

Degree to Pursue: Pest control 
specialists will need an associate’s or 
bachelor’s degree in crop science, plant 
pathology, entomology or a related field. 
Entomologists will need to earn a  
master’s or doctorate degree in one of  
the aforementioned fields. Additional 
certifications may be required.

Potential Employers: Pest control 
companies, crop protection companies, 
seed companies, conservation  
organizations, colleges and universities.

PRECISION AGRICULTURE  
SPECIALISTS
If  you enjoy video games, learning how 
they work and how their technology can 
be applied in the working world,  
precision agriculture is a great career 
choice for you. Production farming is 
rapidly advancing, and the industry will 
need precision agriculture specialists to  
create these technologies and  
troubleshoot problems as they arise. 
Precision agriculture specialists provide 
technical and sales support to custom-
ers regarding technologies such as GPS 
application systems and yield monitors.

Degree to Pursue: Bachelor’s 
degree in agricultural systems technology 
or a related field.

Potential Employers: Precision 
agriculture companies and agricultural 
equipment dealerships and  
manufacturers.

careers   in   Agriculture

by Kristine Penning, AgCareers.com Creative Marketing Specialist

You know you want to work in agriculture but are you unsure of  what career you see yourself  in? In the near future, there will 
likely be a great demand for these five up-and-coming careers you may have never even heard of.

you haven’t considered
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Business travel may seem glamorous to 
someone that doesn’t do a lot of   
traveling. However, business travel can 
be darn right stressful if  you are new to 
it. Below are business travel pitfalls and 
some tips for success.

TRANSPORTATION

Transportation is probably the biggest 
headache of  business travel! Do you 
drive or fly? Take a direct flight or a 
cheaper multiple connection flight? 
Drive your own car or get a rental?  

The key to easing this headache is 
to plan ahead. Not only does planning 
ahead typically mean more reasonable 
rates on flights, rentals, etc., it gives you 
the opportunity to weigh your options 
and seek input and approval from your 
supervisor if  necessary.

To drive or rent often comes down 
to personal preference. If  your company 
does not have a preference and you are 
willing to put the extra miles on your 
car, run the numbers quick. Figure the 
mileage reimbursement versus the cost 
of  the rental – don’t forget to add in a 
fuel charge. The same can be used for 
the drive or fly debate, but don’t forget 
to factor in your time!

The direct versus connecting flight 
debate gets a little trickier. There can 
be hefty differences in price between a 
direct flight and those with a connection 
or two. As you evaluate your options, 
remember that a couple hundred dollars 
difference isn’t much in the grand 
scheme of  things. Taking a direct flight 

or one with a single connection could 
get you back to work quicker or give you 
the opportunity to squeeze in a breakfast 
meeting before leaving, for example. Not 
to mention, a lower risk of  travel delays 
and issues.  

CASH, CREDIT OR DEBIT

If  business travel is part of  your job, 
many organizations provide a company 
credit card. However, if  they do not, you 
should seriously consider getting a credit 
card with an adequate credit limit, even 
if  you only use it for travel arrangements 
or travel emergencies.  

While some rely on debit cards, they 
aren’t always reliable for business travel 
due to the hold that many places, such as 
hotels and gas stations, put on your card 
that can tie up your available dollars.

Also, consider carrying a small 
amount of  cash for situations where a 
credit card is not accepted or for tips. 

Speaking of  tips, be prepared to tip 
a few key people. Examples of  those 
you should tip while traveling: the valet 
service, bell staff, wait staff  and the 
concierge if  they go above and beyond 
to assist. Not sure how much to tip? 
Pay attention to what others tip or ask 
your supervisor for guidelines. Then 
base your tip off  of  this and the service 
received.

BUSINESS MEALS

Some companies offer a set rate for meal 
expenses for the day. Others reimburse 

at the actual expense. To avoid a hassle, 
understand the policy up front as well 
as the expense documentation process. 
Also, gain a clear understanding about 
what is acceptable meal expense. For 
example, if  you are of  age, will your 
employer cover alcoholic drink expenses 
and to what extent?

Keep your meal selection within 
reason!  Don’t select the most  
expensive meal on the menu. A good 
rule of  thumb is to order like you would 
if  you were spending your own money.  
If  you were out to dinner on your own 
dime would you splurge on dessert? 

This should go without saying, but 
if  there is a communal appetizer, chips 
and salsa, or something of  this nature, 
don’t double dip! In a family setting you 
may all share the same germs, but that is 
not the case at a business dinner and is 
unprofessional.

BONUS TIP: If  you are traveling a lot, 
see if  your company has a policy on 
collecting hotel/airline points. Many 
organizations will allow the employee to 
reap the benefits of  reward programs as 
long as travel decisions continue to be 
based on what is in the best interest for 
the company. Most of  these programs 
are free and offer some really great perks. 
  
Mastering the art of  business travel 
comes with experience and even the 
most experienced business traveler 
runs into new situations now and then.  
Hopefully, these few tips will help ease 
the learning curve!

THE ART OF

by  Erika Osmundson, AgCareers.com Director of Marketing 
and Ashley Collins, AgCareers.com Education & Marketing Manager

BUSINESS TRAVEL

INTERNS

Start your internship search in the fall 
since companies report that November 
is the most prevalent month for filling 
and completing offers for internship 
positions.  

Plan for a full summer internship; 
interns worked an average of  40 hours 
per week, with the majority of   
companies offering a 12 week internship.

Unless you have multiple offers, 
trying to negotiate your pay as an intern  
probably isn’t worth it.  More than 70% 
of  companies said intern pay rates are 
not negotiable.

Think about how skills learned in 
your internship can transfer to another 
company or position. Nearly 80% of  
companies extended a full-time position 
for the following year to at least one 
eligible intern.  Almost 10% of   
companies did not have any full-time 
positions available.  

NEW GRADS

How are your grades? Companies were 
asked as part of  the hiring process, if  
new graduate applicant’s GPAs were 
evaluated.  Forty-two percent said “yes” 
and close to half  said they were  
sometimes evaluated.   

In contrast to internships, nearly 90% 
of  companies said pay rates for new 
grad hires were negotiable.  It’s more 
than just salary.  The benefits most  
commonly offered to new grad  
employees were health insurance,  
training/development, retirement 
savings and bonus/incentive/ 
commission.  Other notable benefits 
were wellness programs, relocation, cell 
phones and education reimbursement, 
all reported by more than 50% of   
participating companies.  

The most new grads were hired into 
production/operations roles, followed 
by sales and financing/analyst roles.  

AgCareers.com conducted the  
Intern and New Grad Hiring and Compensation  
Survey to document trends and practices for internship programs and  
new graduate recruitment in the ag industry. Companies across a variety of  agricultural sectors  
shared their information with AgCareers.com. Here are some highlights to help you know what to expect when you are  
searching for an internship or your first job.   Information compiled by Bonnie Johnson, AgCareers.com Marketing Associate

INTERNS & NEW GRADS:
WHAT CAN YOU EXPECT?

Sales
57.1%

Marketing
54.8%

Production/ 
Operations

66.7%
Engineering

23.8%

Finance
47.6%

Research
21.4%

$

Human 
Resources

21.4%

Customer
Service
16.7%

MAKE SURE TO GET ENGAGED WITH WHAT IS  
HAPPENING ON-CAMPUS:   
Companies say that collegiate recruiting and career fairs are a  
crucial way they reach and attract students to their organization.

Sometimes
46.2%Yes

42.3%

No
11.5%

Interns Hired by Business Area

Do Companies Evaluate Applicants’ GPAs?
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ADVERTISEMENTS
The Ag & Food Employer Guide is a resource for students and professionals 

highlighting the top businesses within the agricultural and food industries, 

and helps them to better understand all of the fantastic career opportunities 

available.

Who should advertise? 

Agriculture and food employers that are actively recruiting and hiring students 

and professionals for both internship and full-time positions.

What should you advertise? 

Organizations use their full-page ad to introduce their company to candidates, 

discuss their mission, inform readers about their internships, training programs 

and careers, tell candidates how to apply, and share contact information.

APPLY NOW at cpsagu.ca to be challenged, rewarded and part 
of a team with unparalleled growth potential. Exciting and flexible 
opportunities exist in agronomy, retail management and support, 
research and development, credit and more.

AGRICULTURE 
IS OPPORTUNITY
BRING IT ON

CPS CROP PRODUCTION SERVICES and Design is a registered trademark of Crop Production Services, Inc.
 06/15-42631

Be a part of something big! CLAAS is a global leader in the dynamic world of agricultural equipment, with manufacturing          
operations in eleven different countries and its North American headquarters in Omaha, Nebraska! This is where the efficient new   
LEXION combines are built for thousands of farmers throughout the US and Canada who produce food for our tables, feed for 
our livestock and fuel for our vehicles. 

From manufacturing to sales, engineering to service, corporate administration to retail operations in the US and Canada, CLAAS 
is looking for the right candidates who are ready to join the growing CLAAS family. 

Looking for a global training experience? Ask about our graduate programs with an emphasis in sales and product marketing. 

CLAAS offers competitive wages and an exceptional benefit package including fully-paid family medical insurance, 401(k) with 
a generous company match, paid holidays and paid vacation! After 102 years in business, we’re still family owned and family 
focused. Due to growth, we have immediate openings available throughout North America.

To learn about all the employment opportunities available now at CLAAS, scan the QR code below or visit the “Jobs + Careers” 
page at CLAAS.com.

CLAAS of America / CLAAS Omaha
8401 South 132nd Street
Omaha, NE 68138
www.claas.com

Feed the World. Fuel your Career.

Join the CLAAS Family.

Monsanto is an equal opportunity employer, we value a diverse combination of ideas, perspectives and cultures. 
EEO Employer Minorities/Females/Protected Veterans/Disabled
Monsanto & Vine Design® is a registered trademark of Monsanto Technology LLC. © 2015 Monsanto Company

Monsanto.com/Careers

Make your Mark

By Making a Difference

Twenty years from now, the earth’s population will 
need 55% more food than it can produce now. 

Today, Monsanto is working with farmers around the world to do something 

about it. In over 60 countries, we have established industry-leading products 

because we give professionals like you the freedom to make real decisions. 

We also have professional development programs and a history of building 

careers. after all, you’ll solve what could be mankind’s greatest challenge. 

MON_AgCareers_15.indd   1 6/30/2015   12:06:13 PM

Join the leader in innovative and 
sustainable dairy farming.

     is a registered trademark of Tetra Laval Holdings & Finance S.A. and “DeLaval” is a registered trade/servicemark of DeLaval Holding AB 
© 2015 DeLaval Inc.  DeLaval, 11100 North Congress Avenue, Kansas City,  Missouri 64153-1296. www.delaval-us.com.

We make sustainable 
food production possible.

www.delavalcorporate.com

Millions of dairy animals are fed, milked, and cared for by innovative DeLaval solutions every day.  
We’re a group of over 4,500 passionate professionals operating in more than 100 markets globally.  
We partner with our customers and dealers to accomplish our vision of making sustainable food 
production possible.

Do you want to develop and work with groundbreaking innovations that will shape the future of 
food production and help feed the world’s growing population?  If so, then DeLaval is the place 
for you.  DeLaval offers opportunities in Regional and Local Sales, Marketing and Communications, 
Technical Support and Service, Supply Chain and Manufacturing, Finance and much more.

Follow DeLaval DeLavalfilms@DeLavalUS
facebook.com/
DeLavalUSA

HR_AgCareersAd2_July2015.indd   1 8/18/2015   3:35:07 PM



INVEST IN THE FUTURE
Grow the talent pipeline to your organization, and connect with top candidates 

in the industry-- participate in the 2016-2017 AgCareers.com Ag & Food  

Employer Guide.

Your investment per full-color, full-page ad:

U.S. Edition		  $2,500

Canadian Edition	 $1,900

$1,000 deposit is required to hold your spot.
Space is available on a first come, first serve basis. Only full-page ad sizes available.

Ad Reservation Deadline:		  April 15, 2016

Ad Materials Due:			   June 30, 2016

Advertising specs:

Bleed Page Size — 8-1/4” x 11-1/8”

	 * Trim Page Size — 8” x 10-7/8”

All “live” matter should be approximately 3/8” from the trim edge.

All graphics and photos used in creating the ad should be 300 dpi, CMYK files.

Final press-ready, high resolution PDFs should be submitted when the ad is 

completed.

1 page bleed
81/4’’ w x 111/8’’ d

1 page
8’’ w x 107/8’’ d

* Trimmed Page



To reserve your spot, fill out the order form below, or contact:

Bonnie Johnson 
Marketing Associate
AgCareers.com
bonnie.johnson@agcareers.com
800-672-8552 x30

YES, reserve                 page(s) for my organization to participate in the  
2016-2017 Ag & Food Employer Guide!

          US Edition                Canadian Edition                  Both

Company Name: 

Contact Name: 

Email Address: 

Phone Number: 

Mailing Address: 

If you prefer to mail or fax your information:

1531 Airport Rd.
Ames, IA 50010
Fax: 515.233.7187



www.agcareers.com

f t p l y r


