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Welcome

to the ninth
edition of
the Canadian
Ag & Food
Career

Guide from
AgCareers.com! This year's edition
brings some exciting changes that will
continue to enhance this invaluable
resource to students and young
professionals. You'll notice a fresh cover
design, plus the name change from
Employer to Career Guide to better
reflect the purpose of the resource:
career education and connecting people
to the varied and numerous careers in
the agriculture and food industries.
Inside this publication, you will find
valuable job search and career tips,
along with connections to top
organizations in agriculture and food
that are actively recruiting and hiring
students and new graduates. We
encourage you to review the employers’

WELCOME

profiles to find out more about their
organization and career opportunities.
Useful articles featured in this guide
will help as you navigate the job search
process and begin your career. Articles
cover topics such as interview questions,
digital resumes, employability skills
and networking preparation. If you are
considering higher education, examine
the master’s and continuing education
programs highlighted in the guide.
AgCareers.com is the leading
provider of global talent solutions in
agriculture and food, and an award-
winning online career site. Check out
AgCareers.com to find the latest
internship/summer work experiences
and job openings. With thousands of
jobs posted worldwide each month
and a growing number of jobs posted
within Canada, it is easy to understand
why AgCareers.com has helped so many
candidates find their ideal career in
agriculture. Create an account on our

website to save jobs, view your

PAGE 29

application history and post your
resume to our online database. For
more tips on utilizing AgCareers.com,
check out page 27.

Download the recently updated
AgCareers.com Job Seeker mobile app,
sign up for our weekly e-newsletter,
and subscribe to our Career Cultivation
blog, all FREE! Follow us on Facebook,
Instagram, LinkedIn, Pinterest, Twitter
and YouTube to receive job search tips
and take part in contests.

We are positive you will find this
Career Guide and AgCareers.com to
be instrumental in your search for a
career in the agriculture and food sector.
Please share this publication with
friends. Look for an easy-to-share
electronic version under “Employer
Guide Articles” on www.AgCareers.com.
Good luck in your career search!

Kathryn Doan, Director of Global
Business Development

Ac & Foop CaReer GuiDe A@reers.com 3
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Learn, Lead, Help the world thrive.

What drives you? A passion to learn and grow? A desire to lead and make a positive impact?
Then, Cargill would like to talk to you.

Working for one of the world’s leading agri-foods businesses offers unrivaled opportunities for
personal and professional growth. Develop collaboratively with people of diverse talents and
perspectives. Expand your skills and experience across more than 60 businesses in 67 countries.
Make a meaningful difference with a company whose purpose has been to feed the world for the
past 150 years. Learn more at www.cargill.ca/careers.

Cargill is committed to helping people and organizations thrive. A ®
www.cargill.com l :arglll

© 2015 Cargill, Incorporated. All rights reserved.
Equal Opportunity Employer, including Disability/Veteran
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We are seeking tale
passion for agrlculture
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We are currently seeklnhndldates for our Professional Deve opment"Pr!gfaanor ' Q}.
roles such as Business Representative, Innovation Spemahgg'l'

echnical Service
Representative, Field Biologist, and Marketing. The following summer job ortdh“és
are also available: sales, technical, development, and research. See opportunities
available at www.basf.ca. ™

©2016 BASF Corporation. All Rights Reserved. 15-MKT-059
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the importance of preparation

BEFORE THE CAREER FAIR

by Ashley Collins, AgCareers.com Education & Marketing Manager

ATTENDING YOUR CAMPUS CAREER
FAIR is a foundational component of
securing your first career or summer
work experience. Unlike emailing or
submitting your application online, this
is your chance to meet face-to-face
with representatives from a company
and make a great impression.
Unfortunately, many of today’s students
skip this critical opportunity and find
themselves playing catch up, sometimes
well beyond graduation. Those who do
attend are a step ahead of their absent
peers, but if they've not adequately
prepared, they'll find their resumes at
the bottom of the recruiter’s stack at
the end of the day.

DRESSED FOR SUCCESS

A student who has taken the time to
complete a few small tasks to prepare
before hitting the career fair floor can
be spotted quickly. A prepared student
has dressed appropriately for the
occasion. They understand that the way
you're dressed says so much about you
before you even mutter a word. Their
clothes are professional and well-fitted.
Even if not wearing a full suit, their
attire doesn'’t look like they picked it up
off their apartment or dorm floor that
morning. These students have given
thought to the fact that they've got a
lot of ground to cover and they'll be on
their feet for a while, so their shoes are

professional but also comfortable.

A@reers.com Ac & Foop Career GuiDe

A prepared student has made a few
notes (we'll discuss the how and why of
those notes momentarily), but it adds
one last element to their wardrobe. The
finishing touch is a discrete folder or
padfolio. Inside are a few copies of their
generic resume, along with any
customized resumes for specific
employers — just be sure you keep them
organized into separate groups inside
the folder. A pet peeve of recruiters is
receiving a resume with a competitors’
name or job title referenced in the
objective statement.

Additionally, your padfolio should
include notes about the companies you
hope to meet with plenty of space to
add a few more following each
interaction. Then, if they've really gone

the extra mile, a handful of their

personal but professional business cards.

This level of preparation is visible to

employers before you even visit their
booth and will tell the employer that
you mean business when it comes to

securing a job with their company.

NOTEWORTHY NOTES

So how do you prepare your magical
notes locked away inside the padfolio?
An unprepared student is a student who
walks up to the company booth and
asks, “What does your company do?”
“Where are you located?” “What kind of
jobs do you have available?” Those are

questions you should know before the

career fair, but sadly, nine out of ten
students with whom I've interacted
with at career fairs use these as their
starting questions. That tells a
representative that you haven't given
a lot of thought to your future and you
aren't going to be a self-starter on the
job if you didn’t have enough initiative
to do a little homework before the
career fair. Your knowledge will help the
conversation flow much smoother and
allow time for deeper conversation
regarding specifics of the company
culture and career opportunities.

Every career fair publishes a list of
companies in attendance prior to the
event. Many of those lists also include
company information, a link to their
website, and often titles of the roles
they are recruiting for at the career
fair. Through the registration process,
companies took the time to input this
information so it would demonstrate
resourcefulness on your part to invest
the time to read that information and
dig a little deeper.

Beyond the basics, additional items
to research include the company’s
mission, their major competitors, the
organization’s clients or customers, and
if they have been in the news lately
(and what for). Having your answers,
thoughts and questions based on your
research jotted down to quickly review
before approaching a booth will also
give you an ice breaker to start the

conversation. Then you won't be asking
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repetitive questions like many of your
peers and you won't have to rely on off-
the-wall, uncomfortable jokes to help
you “break the ice.” Preparation will set
you apart professionally versus being

remembered for being awkward.

ASKING THE QUESTIONS

Keep your strong first impression going
by asking your questions strategically.
Preparing and practicing questions in
advance will make this easier. Ease your
way into the conversation. Start with a
firm handshake, eye contact, and a
professional greeting.

Have an elevator pitch prepared
about yourself. Include your name,
major, graduation date and career
objective. Practice this in the mirror,
with your roommate, and in your head;
basic information about yourself can
just disappear when you’re nervous.
Then begin by referencing the open
roles they are recruiting for, ask about
the specific requirements, and how
the position fits into the overall goals
of the company. Follow that with any
questions you have about recent news
regarding the company; try to focus on
positive, reputable media. Ask about the
future of the company: where do they
see the company in the next several

years? If you've found news

regarding recent awards or recognition
the company has received, ask about
those. If you have an interest in
community service work, ask if the
company provides opportunities for
employees. Remember to be conscious

of your time and the representative’s.

BEFORE YOU LEAVE

Before you walk away, ask what the
next steps are in the process. If your
conversation has gone well and you
think you'd like to further explore
employment, then this is a critical step
that you've been preparing for, so don't
let it slip away.

Offer a copy of your resume but
understand that the representative
may not be able to accept it and may
direct you to their website to submit
a copy. This is where those personal
business cards come into action. Tuck
your resume back in your padfolio and
ask, “Can | offer you my card instead?”
which also gives you a chance to ask for
their card. Their card will be nice when
it comes to following up after you've
completed the online application or
other instructions they've given you.
There could also be a possibility that the

representatives are staying on campus

to conduct interviews the next day and
you can sign up for an interview slot
right there on the spot.

This is the point where you may
accept any material or swag item the
company is handing out. Then find an
area of the fair where you can tuck away
for a moment to jot a few notes about
the conversation and review your notes
for the next booth you plan to visit.
Note the sentence reads, “accept any
material or swag item the company is
handing out,” but don’t come to a career
fair thinking it’s a free shopping spree to
grab giveaways at each booth. Coming
to a career fair equipped with an empty
bag to fill is not appropriate preparation!

For many companies and students,
career fairs are the number one way to
network with employers. The simple
act of attending and visiting with a few
companies will allow you to make
significant progress in landing a student
work experience or career you want.
Going a step further by preparing will
decrease your perspiration and increase
your success, and the rate at which you
achieve that success. Lastly, be prepared
to have an open mind about the
information you learn and the
opportunities you discover. Sometimes
the best decisions in life are those you

never thought you'd have to make!

ENOUGH TO BREAK THE ICE.
H\, I'M KEVIN!

Comic by Becca Schwartz

Ac & Foop Career Guine AG!}reers.com 7



Engineer the Future of Agriculture.

MacDon is a world leader in technology, innovation, and manufacturing
of high performance harvesting equipment. Our products are distributed
and supported worldwide, from centres in Canada, The United States,
Australia, Russia, and Brazil. As a family owned company, we are proud
of the relationships that are formed with the employees, many of whom
have been here for more than three decades. We are committed

to providing a safe and challenging workplace, providing
employees a fulfilling career with room to grow.
In addition we offer a full range of company funded
benefits including medical, dental, life insurance,
vision, E.A.P,, and pension.

Realize your potential today at
MacDon.com/Careers
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Viterra is pleased to support careers in

agriculture. Visit our careers section at viterra.com
to connect to your next career opportunity.
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about us

$9 Billion in On August 8, 1924, Nat Rogers and Gearge Van Waters filed incorporation papers to
2015 Global Sales start a chemical distribution company. They had a single truck.

In the years that passed, Univar expanded steadily. We exceeded expectations, and
160,000+ Customer

Locations Served in
150+ Countries

remained totally focused on serving the needs of our customers, suppliers, and
employees. Mare than 90 years later, we've grown into an industry leader with a
worldwide reputation—but we've never lost sight of those priorities.

8,000+ Suppliers We remain completely dedicated to our customers. We share our knowledge to help
them grow their businesses, and provide the products they need to meet any challenge
850+ Distribution Facilities that comes their way.

9,000 Employees To our suppliers, we are a global partner. Our scale, geographic reach, and logistical

in Dver 35+ Countries expertise enable us to develop and maintain strong, lasting relationships that benefit

the industry as a whale.

#1 Market Position And to our employees, we are tireless supporters—fully committed to fostering their

in North America persanal and professional development, their health and safety, and their happiness.

#9 Market Position At Univar, we take care of our people.
in Europe

www.univar.com Univar is an equal opportunity employer

———
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DON’'T LET YOUR RESUME HIT A

by Bonnie Johnson, AgCareers.com Marketing Associate & Ashley Collins, AgCareers.com Education & Marketing Manager

MOST RESUMES are first submitted
and viewed electronically today; is yours
optimized for that process? Save your
artistic flair for the printed copy you
present to the hiring manager, because
first, you must ensure your resume gets
through a system known as an ATS.
Many mid to large employers utilize
applicant tracking systems (ATS). In fact,
90% of jobs on AgCareers.com are
redirected to apply through an ATS.
These systems utilize technology to
manage the influx of applications
and electronically screen candidates
to match the job for which they are
hiring. The ATS assigns points to the
different components of your resume
based on an algorithm created by the
hiring company. Resumes with the
highest scores will get passed through
to the hiring manager. The ATS “parses”
resumes, which strips formatting out
and pulls important words to sort into
categories such as education, skills,
work experience, and contact
information. So how do you increase the

chances your resume will score high?

THE “KEY” TO A HIGH SCORE

KEYWORDS. Customize your resume
for each job. Just like when you search
the Internet and type in your relevant
terms, employers’ systems are designed
to do the same: search your resume for
keywords that match the job they are
trying to fill. Success will be based on
your resume having relevant keywords.
So how do you choose the right
keywords? Examine the posting and

description for unique keywords and
phrases specific to that job. Try copying
and pasting the job description into

an online word cloud creation service
(like Wordle.net). The larger the word
appears in the cloud, the more times it
appears in the job description. These
words are certainly significant to the
employer and are more important for
you to build into your resume. You can
also look at professional networking
sites or professional summaries from
company employees. Pull out phrases
and keywords these other professionals
are using that are applicable to you.

Include both the spelled-out version
and acronyms for your education and
professional organizations, as you can't
be sure which usage the ATS will look
for. Examine the organization’s website
for more information about their culture
and values as this information can also
be valuable to your resume.

But note that there can be too much
of a good thing, so don't overstuff your
resume. It's about using the right
keywords and their uniqueness to the
roles you're applying for, not the number
of times the word appears on your
resume. Many systems put a value on
related keywords and/or apply greater
value to some keywords versus others
as they relate to the specific job. So
utilizing resources such as individuals
who understand the company or role to
help you identify those keywords is vital.

Above all, be honest: make sure you
are only using keywords and phrases
that represent the real you!

e Use a sans serif font like Arial in size
11 point or larger.

WORK EXPERIENCE

e Use bullets as they are easier to read
for ATS and for humans.

e Preferably save as
a Word document
(don’t use the
header function).

e Delete any
graphics, logos
or tables.

o Name clearly defined sections, such as
“Work Experience” and “Education” that
ATS can easily recognize.

¢ Do not begin a section with a date.
Rather, for example, style as so:

Greene Farms, Farmhand,
2010-12

¢ Avoid lines to separate sections.

¢ Include your full contact information
(full address and postal code, as they
may filter by geographic area).

e Remember proper grammar, spelling
and punctuation!

e Save your resume as a unique file
name, not just “resume”:

AllysonParkerResume.doc

Ac & Foop CaReer GuiDe A(;!reers.com 11
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Feed the World.
Fuel your Career.

."‘”"' -_ fﬂl’.' .

.lllll! ‘.}I "’

" T W N - - !

-‘wm%m. L tu‘,grru" fﬂw’v

Be a part of something big! CLAAS is a global leader in the dynamic world of agricultural equipment, with manufacturing oper-
ations in eleven different countries and its North American headquarters in Omaha, Nebraska. This is where the efficient new
LEXION combines are built for thousands of farmers throughout the US and Canada who produce food for our tables, feed for

our livestock and fuel for our vehicles.

To learn about all the employment opportunities and exciting benefits available now at CLAAS, scan the QR code below or visit
the “Jobs + Careers” page at CLAAS.com.

CLAAS of America Canada West Harvest Centre
8401 South 132nd Street 10 Industrial Drive West
Omaha, NE 68138 Emerald Park, SK S4N 5J3
www.claas.com www.cawhc.com
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PASSION TO
WORK.

At Dow AgroSciences you can build a career in a place
where you AND your work matter.

You can dream big and take bold steps with us.

From day one, you will be challenged to innovate and will be given opportunities that will allow
you to work with talented employees with diverse backgrounds.

Open up a World of Opportunities at Dow AgroSciences.

Check out our Career site at www.dowagro.com/careers. Join our Talent Community
and have your next career delivered directly to you.

@ Dow AgroSciences Solutions for the Growing World

©™Trademark of The Dow Chemical Company (“Dow”) or an
affiliated company of Dow. 015-0345
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by Ashley Collins, AgCareers.com Education & Marketing Manager
& Erika Osmundson, AgCareers.com Director of Marketing & Communications

TO TRULY COMPETE in today’s job
market you need more than a diploma.
Employers are looking for the total
package; candidates who have the
education needed to understand the job,
the experience to carry out the
technical duties, and the employability
skills to be successful.

Let’s begin with a quick overview
of what employability (or soft) skills
are. The term refers to attributes that a
person encompasses that allow them to
interact effectively with other people,
particularly in the workplace. These
traits have often been attributed to
success on the job, but as the
competition for talent increases,
specifically in the agriculture industry,
demonstrating and highlighting these
types of skills throughout the job search
and interview process can be a way to
set yourself apart from the competition.

A full list of these soft skill traits
could easily be in the hundreds, so for
now, we will focus on five critical skills

employers seek in new graduate hires.

Hands down, this is a foundational skill
that most employers would rank as the
number one necessary soft skill in new
hires. Your ability to listen effectively
and communicate appropriately and
accurately with your manager and
coworkers will have a tremendous

impact on your career success.

14 A@reers.com Ac & Foop Career GuiDe

You have several opportunities to
demonstrate your communication skills
to a potential employer. The first may
be at a career fair or other networking
event. Being prepared by researching
the company before the event will start
your verbal communication off on the
right foot. Having some familiarity with
what the company does and general
knowledge regarding the types of
openings they have will allow you to ask
more informed questions and be more
relaxed in conversation.

Additionally, if you have mentally

prepared and rehearsed, you won't sell

“EMPLOYEES WHO
UNDERSTAND THAT THE
WORK THEY DO IS ONLY A
SMALL PART OF A BIGGER
PICTURE BUT OF
IMPORTANCE IS
SOMETHING VALUED BY
EMPLOYERS.”

yourself short nor be too long-

winded. This will demonstrate that you
are capable of filtering information and
communicating important components

in a concise and effective manner.

Do you wait to be given a task or do you
realize there is a problem and resolve

to be a part of the solution? As one
would imagine, employers are looking

for go-getters, those who are willing

to come in early, stay late, go the extra
mile, ask how they can help, etc.
Employees who understand that the
work they do is only a small part of a
bigger picture but of importance is
something valued by employers.

Early in the process, demonstrate
that you encompass a sense of urgency
by how quick you follow up with an
employer. Especially in today’s
technological world, there are very few
excuses for not returning an email or
phone call in a timely manner.

When you reach the interview stage
make sure you research the company
and come prepared with a list of great
questions. Establish next steps in the
process before wrapping up your
interview. Taking the initiative to drive
the process shows that the company

and opportunity are important to you.

Professionalism is a pretty broad skill
that includes everything from the way
you dress, your vocabulary, your
reaction to workplace situations, and
more. Professionalism can mean
hitting your internal mute button when
tempted to share your opinions in
situations where you don’t have all of
the information or when things are
changing quickly in the workplace.
Additionally, professionalism is about
how you develop relationships in the
business setting such as understanding
the line between personal and
professional interactions with peers and
your manager. Also be conscientious of

sensitive information that you've been
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entrusted with and don't divulge that
information in inappropriate settings.

Your physical and verbal reaction
to constructive criticism and how you
apply that feedback impacts
professionalism. Demonstrate these
traits once you have a job, but you can
practice those while in college and use
examples in your job search.

Consider the clubs or organizations
you are affiliated with. Involvement
shows that you are well-rounded but
equally demonstrates your ability to
build connections, perhaps even with
the professional arm of the organization
and/or alumni. Leadership roles within
organizations also allow you to
encounter similar situations to the
workplace, such as receiving/giving
constructive feedback, to utilize as
examples during an interview.

Professionalism can also be
demonstrated during the interview itself.
Beyond the importance of the basics,
how you treat each person you encoun-
ter will say a lot about your character
and professional competence. It isn’t un-
common for the receptionist to be asked
their opinion of a potential candidate.
As the saying goes, “treat the janitor
with the same respect as the CEOQ!”

Lastly, consider how you react when
you aren'’t offered the position.
Thanking the company for the time
invested throughout the process and
maintaining the connections you made
will certainly boost your professionalism
and may even open a future door!

Bob Turner, Wilbur-Ellis
Feed LLC

“This individual is someone who adapts
well to change, is always looking for
new challenges and is the go-to person
when something new comes along.”

For a company to progress, their
employees need to continue to grow as
well. Those who are committed to
continual learning are typically the
first to receive projects, career growth
opportunities, salary increases,
promotions, or additional job offers.
You may be thinking that you're
learning all you can handle at the
moment but you can begin to develop
the desire for life-long learning while
still in school. Take classes outside of
your major like conversational Spanish,
personal finance, or leadership. While
you may think these electives may not
advance your technical job training, they
will help you learn things that will make
you more competitive in the
professional world. Talking about these
class experiences while networking or
at an interview will demonstrate for the
employer that you have a desire to learn.
Life-long learning can easily be
achieved just by reading. There are
thousands of professional development
books available to help you grow as
a young professional. Mixing a few of
these into your summer reading list will
provide you with insights and theories
you can practice in the workplace or
discuss during networking opportunities.

Problems arise daily in the work
environment, both large and small,

and each one has some impact on the

Tina Dorner, CHS, Inc.

“When you understand how to identify a
problem and can sort out the option to
select the best solution, both you and
the organization are successful.”

successfulness of the business. As an
employee, you must be able to identify
the problem, take the appropriate action,
negotiate the outcome and realize the
consequences of those decisions.

Your interview should give you
ample opportunities to validate your
problem-solving abilities. Almost every
employer will ask you some type of
behavioural-based interview question(s).
These are designed to highlight how
you behaved in a situation (problem) to
predict how you'll perform when faced
with similar situations on the job. “Tell
me about a time..."” or “Give me an
example of...” are typical ways these
questions start. This is your chance to
quickly explain the problem you were
faced with and how you took initiative,
utilized your resources and got results.

Demonstrate this skill to your
employer by not only coming to your
manager with a problem but also your
proposed solution. This shows respect
for your manager’s time but also your
desire to make the right decision by
working through a problem and asking
for input.

Employability skills are certainly a
determining factor for success in the
workplace and as young professionals, it
can be hard to understand the
importance these skills play for
employers. Demonstrating that you
have these skills and focusing on them
during the interview process, along with
your technical expertise, will help set
you apart from the competition!

Alex Andrews, Rocky
Mountain Equipment

“Effective communication is an
exchange of understanding which
nurtures relationships, builds
teamwork and engenders trust.”

Ac & Foop CaReer GuiDe A(;!)reers.com 15
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RICHARDSON

Richardson International is Canada’s largest agribusiness and is recognized
as a global leader in agriculture and food processing.

This is a remarkable time for global agriculture and for Richardson. Our industry
is undergoing unprecedented growth to meet increasing world demand, and our
company is experiencing transformational expansion.

Richardson is truly invested every step of the way. It is our people that make
the difference, and with over 2,500 employees across Canada and the U.S.,
we continue to grow our team to meet the needs of a growing world.

To find out more about
current opportunities
and student positions,
visit richardson.ca
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by Kristine Penning, AgCareers.com Creative Marketing Specialist

FOR IRIS MECK, owner of Iris Meck
Communications Inc. and creator of the
Advancing Women Conference held in
Canada, it’s clear that women have not
always been accepted or treated equally
in the agricultural industry.

“When | started my career, it was
a different time,” Meck said. “Women
were being passed over for promotions
in favour of male colleagues. Women
not being taken seriously was a bigger
issue, with the assumption being that
they were only going to be working
for a few years until they got married,
had children, etc. This sort of attitude
really prevented women from rising in
companies.”

Shelby LaRose, Crop Production
Advisor with CPS Canada and former
AgCareers.com Campus Ambassador
at the University of Saskatchewan
(pictured above), has also learned these
struggles just beginning her career in
agriculture.

“The majority of customers that | deal
with on a daily basis are male,” LaRose
said. “Some of them are great to work
with because they know | have four
years of schooling to back up any

decisions | make. Others sometimes
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47%

49%

have an issue taking my opinion
seriously because | am female and these

customers would prefer to deal with
R A TRy

170%

someone else (preferably male).”

While both men and women today
would tell you that the perception of
women in agriculture today has changed
for the better, a study done by
AgCareers.com in 2015 sheds light on
the issues still faced by women in
agriculture. There were a significantly
higher percentage of menin a
President/CEO role, Director and
management positions while there were

more women in hourly and salaried
staff roles.

The more than 2,000 respondents
were also asked for their current base
salary in this survey done by

AgCareers.com. Responses indicate a Iris MEck
disparity in pay between genders with
men typically earning more than women
in agribusiness.

Despite these results that
demonstrate a wage and hierarchy gap
in agribusiness, this AgCareers.com
study also revealed that more than
ninety percent of both men and women
believe that women are an integral part

of agriculture.


http://agcareers.com/
http://agcareers.com/
http://agcareers.com/
http://agcareers.com/
http://agcareers.com/

[_ITHERLAND @ COMPANY

Placing Ledders (h Canadian Agriculture

We are a Canadian-based search management firm specializing in the
placement of professionals within the AgriBusiness, AgriFood and Bioproduct
sectors. Through our established industry presence and reputation, we excel
at placing candidates in permanent, full-time positions. Our client's range
from growing entrepreneurial ventures to established global companies as
well as grower and industry associations.

How will a conversation with us benefit you?

We will take the time to understand your background and help you discover
what's next - where you want to go and what environment you'll excel in. With
the expertise to answer your tough questions, we will share our knowledge of
the marketplace and advise you on how to best manage your career.

inky

www.litherlandco.com

416-868-4888
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Continued from page 18:

“l find women tend to be more
open-minded and patient when it
comes to tough situations,” LaRose
said. “We have the ability to make the
best of the situation in order to benefit
both our best interests and our
customer’s best interests.”

“Companies now view the diversity in
perspectives and opinions that women
bring to an organization as crucial for
business success,” Meck said.

“Organizations now actively look for
ways to make their company more
attractive to potential female hires.
Women are capable, resilient and
resourceful. Everyone wins when hiring
and promoting is done on the basis of
talent and ability; not gender.”

Meck noted that she has had to take
risks during her career as a woman in

agriculture but credits her

“determination, commitment, long hours,
and a broad network” with contributing
to her successful journey. When asked
about her advice for young women

pursuing agricultural careers, Meck

“Everyone wins when
hiring and promoting is
done on the basis of
talent and ability;
not gender.”

stressed the importance of confidence.
“Women often feel that they have

to be completely ready before making

the next step in their career, but | would

encourage women to push ahead,” Meck

said. “Risk can be a great learning

experience. Oftentimes the best things
in life come from when you push
yourself out of your comfort zone and
work through a challenge.”

“Don’t be afraid to dig in, get dirty
and ask lots of questions,” LaRose
answered when asked about her advice
for young women in agriculture. “You
need to be able to jump in and lend a
hand in all situations. Trust me when
| say the help will be appreciated no
matter your gender. Agriculture isn't
something that one person can do on
their own, we all need to join forces and
work together as a team!”

You can view the full “Gender Roles
& Equality in Agribusiness” survey
report, which includes more information
about working parents in agriculture and
gender equality in agribusiness
compared to business overall, on

agcareers.com/reports.cfm.
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A PLACE WHERE YOU CAN MAKE A DIFFERENCE.

solutions including insurance, financial and risk

At CHS, everything we do is focused on

helping our farmer-owners grow and succeed.

And we’re always looking for employees who
share that same drive to make a difference in
the rural communities where we do business.

In fact, we’re not only deeply committed to
our farmer- and member-cooperative owners,
but to growing the future of rural America.

We have careers in energy, crop nutrients,
grain marketing services, animal feed, food
and food ingredients, along with business

viin

© 2016 CHS Inc.

management services.

Every day, our employees help the cooperatives
and farmers who own CHS grow by providing
everything they need to raise healthy, profitable
crops and market them around the world. Our
employees help fuel rural America and provide
the expertise, products and services our owners

need to be successful.

To find out more, and see how you can make a
difference, check out chsinc.com/careers.

Farmer-owned with
global connections

HS
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Agricultural Products That Help Farmers Succeed

DuPont Agriculture offerings bring innovative science and solutions to meet the
challenges faced by farmers today and into the future.

In agriculture, succeeding for our customers means growing a healthy, marketable and
profitable crop. For DuPont, it means something bigger: feeding the world sustainably.
Our mission is to deliver agricultural products from seeds to crop protection to deliver
higher crop yields and more nutritious foods. We believe that by working together
with our customers, we can find better ways to improve the quantity, quality and
sustainability of the world’s food supply.

To join us, visit www.DuPont.com/careers

I .
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Il [ nterview Question

by Bonnie Johnson, AgCareers.com Marketing Associate

WHAT KIND OF RESPONSES are
employers REALLY looking for when
they ask interview questions?! Some
questions may stump you, or leave you
scratching your head, wondering, “What
does this have to do with the job?”

We hope to provide some
translations and suggestions so you can
eloquently answer these common and

tricky questions.

TELL ME A LITTLE ABOUT
YOURSELF.

Many employers start with this question
and your answer can dictate how the
rest of the interview will go. Debbie
Tabor, Manager of Recruitment &
Retention, MacDon Industries,
encourages interviewees to “Focus on
your skills, experience and training and
how they relate to the job you are
interviewing for.” Be wary of turning this
into a 20-minute speech on your full
history; keep it to a quick two-
minute overview as it relates to the job.
“Take anything too personal out of the
answer - it can make everyone at the
interview very uncomfortable,” shared
Laurie Lemanski, Human Resources
Generalist, Univar. “| don't need to know
that you have a sick dog, or you love dirt
biking; win this job because of the skills
and abilities you bring to the table, not
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your circumstances or hobbies,” added

Lemanski.

WHAT IS YOUR BIGGEST
WEAKNESS?

Interviews are a time to shine and
highlight your strengths, so should you
really admit your weaknesses? Yes, as

it is important to be honest and show a
little humility. Of course you don’t want

to bring up weaknesses on your own,

“Your answers can show
that you are self-aware;
you know what you are
good at and what you
need to work on.”

but if you are asked, be ready with an
example. “Your answers can show that
you are self-aware; you know what you
are good at and what you need to work
on,” added Tabor.

TELL ME ABOUT ATIME WHEN
YOU MADE A MISTAKE.

Let's face it, we've all made mistakes.
“Prepare an answer with details on what

TRANSLATIONS

led up to the mistake, how you
discovered it, who was involved, how
you fixed it and what the result was,”
shared Lemanski. Use a specific example
that demonstrates to the interviewer
that you can apply what you've learned
from past mistakes to be a better
employee. “Answers to this question can
tell me about your character and what
you've learned,” added Tabor. Admitting
your mistakes in an interview also
illustrates that you'll be willing to admit
your mistakes on the job.

WHERE DO YOU SEE YOURSELF
IN FIVE YEARS?

This can be a loaded question. Are you
aiming for the interviewer's job? It is
probably not a good time to say, “I
want your job!” Likewise a standard bad
example is “in management” - can you
follow that up with the reasons why?

“l ask this question to see if you've
spent time preparing an answer and if
there is ambition to move forward,” said
Lemanski. Be honest with your
ambitions, even if you don’t want to
become a VP or manager, as “stable,
reliable employees are the bases that
weather the storms,” added Lemanski.

You will be tempted to say what you
think the employer wants to hear, but all
types of employees are needed to make
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the organization run. “Be straight-
forward about your ambitions, because
if our goals don’t match, neither of us
will be happy,” said Tabor.

Do research on the company and
know the career path. “Understand that
you need to have time to learn your new
job well and learn the business, before

moving up,” added Lemanski.

WHAT ARE YOU MOST PROUD OF?

Okay, now it is your time to gloat a
bit! Your answer to this question gives
you an opportunity to show a sense of
accomplishment. For students,
accomplishments can involve class
projects or volunteer activities that
can be meaningful in a work situation.
When answering this question
make sure to put it into context, “Talk
about how many people were involved,
your role, why it was important to you,
factors like how much money or time
saved, donations received, process you
created and if that process is still in use

today,” shared Lemanski.

WHY DO YOU WANT TO WORK
FOR OUR COMPANY?

This question takes some research on

the company to answer effectively

WOULD YOu RATHER BE
AND WHY?

BATMAN OR SUPERMAN Al

as well. “Research the organization’s
culture, values, products, structure.

Take the details you find compelling and
relate this to why you want to work for
the organization,” said Lemanski.

“Show how your goals line up with the
organization’s mission statement,” added
Tabor. You want this to be a
memorable answer, so be sure to

show your passion!

“Our goal is to make
people as comfortable as
possible in the interview

by asking straight-forward
questions.”

BRAINTEASERS

What is your favorite Taylor Swift song,
and why?

“We'll ask students this question to
break the ice,” said Tabor.

Brainteasers, like “Would you rather
be a zebra or a lion, and why?” really
test your ability to think outside the
box. If one of these questions is posed

to you, show your sense of humor, note

Comic by Becca Schwartz

the novelty of the question, add a smile
and do your best to relate it to the
position. Keep in mind your answer to
a brainteaser is probably not a make or
break component of your interview!
“Overall though, our goal is to make
people as comfortable as possible in the
interview by asking straight-forward
questions so we can assess the fit, for
both the individual and the organization,’

shared Tabor.
ITS IN THE DETAILS

To be prepared, both Lemanski and
Tabor stress the importance of
researching the company thoroughly
before the interview. Walk through
your answers to some of these common
questions.

No matter what the question, you
should take the interviewer through
specific, detailed examples if you
want to be a successful candidate. As
a college student or recent grad, you
may think you don’t have experience.
However, your examples can be from
school, part-time jobs, internships/
summer work experiences, hobbies or
volunteer experiences. Remember you
are selling your “story” in the interview,

and you are the author and expert!
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You’re at home here.

Kick-Start Your
Ag Career

The future of agriculture looks bright.

Across the sector, endless opportunities
present themselves, and with advancements
in technology and services, there has never
been a more exciting time to start your

ag career.

If you're passionate about agriculture, the Co-operative
Retailing System (CRS) offers diverse and rewarding
careers in these fields:

- agronomy

- grain storage and handling equipment sales
« animal nutrition services

- retail management

Excellence in Ag

Within the CRS, numerous opportunities exist for advance-
ment and ongoing training — whether you're an experi-
enced ag professional or new to the field.

Tomorrow’s agricultural leaders are getting a head start
on their careers with Co-op’s Excellence in Ag Program,

a unique scholarship and internship opportunity that
provides students with financial support, mentorship and
valuable field experience.

Every year, up to four post-secondary students studying
agriculture or agribusiness are accepted into this compre-
hensive, multi-year program, which includes the following:

« Up to $20,000 in scholarships

- Paid summer internships for up to three years at a Co-op
Agro Centre in Manitoba, Saskatchewan or Alberta

« Opportunities for full-time employment — including
a signing bonus — following completion of post-
secondary education. To apply to the Excellence in
Ag Program, visit coopag.ca

Build your career

The CRS provides a supportive environment in which
to learn and grow. In addition to the Excellence in Ag
Program, the CRS offers many other summer-student
positions, and it has a strong record of retaining students
once their schooling is complete. Following graduation,
new employees can also receive support for additional
agronomy training.
Across Western Canada, local retail co-operatives offer
competitive salaries, excellent pension plans and other
benefits such as these:

« employee-recognition and purchase-rebate programs

- tuition assistance

- dental and life insurance

- extended health plans
Consider the benefits of a Co-op career and join an
organization with a tradition of building, feeding and
fuelling communities throughout Western Canada.

For more information on opportunities near you, see coopconnection.ca or email careers@fcl.ca
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Powering Your Success!
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The Farms.com Group of
Companies invites you to count
on us for all your agriculture
information needs, now
and in the future!

To stay on top of the latest
news tailored to your needs, sign
up for the newsletter that’s right

for you.

www.farms.com/newsletters

MEDIA & PUBLISHING

Better Farming Magazine
Better Pork Magazine
Farms.com Ag Buyer's Guide
Farms.com Media
U.S. Farmer Magazine
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Farms.com Professional Services
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HOW TO USE

SET UP AN ACCOUNT

Click “Set Up Your Profile” under the Job Seeker drop-down menu at
the top of the page.

Enter your contact information; uploading a resume and cover letter at
this point is optional.

Browse and apply for jobs or internships, update your profile, view
saved jobs, view your application history, and post your resume so
employers can seek you.

R Rl T A LB

Once you have searched for a job and viewed the description, click
“Apply to This Position.”

Add your email address. If you create an account, you may streamline
this process and record your application in your application history.
Fill out the required fields. Attach an optional cover letter by clicking
“Browse” or copy and paste into the text box.

Attach your resume in .doc, .docx, or .pdf format by clicking “Browse.”
You may also select a resume from your account if logged in and if you
have uploaded a resume.

Click “Submit Application.”

Some employers may require applicants to complete the application
process on their site. If this is the case, you will see a note in a red box
and be redirected. Follow directions given on their site.

—] POST A RESUME

Iﬁreers.com

Login to your account. Select “Post Your Resume” from the main job
seeker drop-down menu at the top of the homepage.

Fill out the resume profile form on the new page. The fastest way to
fill in the “Resume” box is to copy and paste your resume from a Word
document.

You also have the option to upload a .doc, .docx, or .pdf file by utilizing
“Upload Resume File” below the resume box. Browse and select from
your documents.

Click “Preview Resume.” If you need to make changes, click the back
button. Once satisfied, click “Save & Exit” at the bottom.

You can update or add resumes any time by clicking on “Manage
Resumes.”

www.agcareers.com ® 800.929.8975 f ¥ ® in & N

Download the
AgCareers.com
Job Seeker Mobile App

@)

Conduct a simple search by typing
keywords in the first search box at the
top left of the homepage.

Search by location using the top box
labeled “Job Location” or by using the
interactive map on the homepage.

1\

Search by industry type by selecting
the industry from the drop-down menu
in the top box labeled “Industry Type.”

Conduct an advanced search by
clicking on the “Advanced Search”
option in the top right corner of the

homepage.
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APPLY NOW at cpsagu.ca to be challenged, rewarded and part
of a team with unparalleled growth potential. Exciting and flexible
opportunities exist in agronomy, retail management and support,

research and development, credit and more.

Crop ;
Production
Services

CPS CROP PRODUCTION SERVICES and Design is a registered trademark of Crop Production Services, Inc.
01/16-47787
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I ° Kansas State | Master of
k t th UNIVERSITY Agrlbusmess
O O lng O e for Food, Animal Health and Agribusiness
mab.ksu.edu
KANSAS STATE UNIVERSITY
¢ Worldwide; Manhattan & Olathe, KS
5 Deborah Kohl
¢, 785-532-4495
% mab@ksu.edu

@ www.mab.ksu.edu

The Master of Agribusiness program at
K-State is an award-winning master’s
degree designed for food, agribusiness,
and animal health professionals offered
through a combination of distance

and on-campus sessions. The 2.5 year
program provides an opportunity to
earn a master’s degree for those who
would like to obtain graduate-level
business and economics training while
continuing their career. MAB students
are employed in all sectors of the food,
animal health and agribusiness
industries and are located around the
world—creating a diverse learning
environment.

MS-MEBA

~ INFOOD AND AGRIBUSINESS MANAGEMENT
\ agribusiness.purdue.edu/degrees

N PURDUE  [§ KeLtEY3cH00L 0F BLSINESS
PURDUE UNIVERSITY &
INDIANA UNIVERSITY

¢ West Lafayette, IN

2 Taryn Nance

L 765-496-2447

= tnance@purdue.edu

@ agribusiness.purdue.edu/degrees

The MS-MBA in Food and
Agribusiness is the premier online,

EDITOR’S NOTE: Time to rethink your career direction? The
AgCareers.com University Partners program provides universities
with graduate and distance education programs in agriculture the

dual-degree program for professionals

opportunity to reach out to students and professionals. Find out working in the industry. Upon

more about these programs: click on the University Partners icon
on www.AgCareers.com.

completion of the 27-month program,
students earn two degrees: a top-
ranked MBA from Indiana University’s
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Kelley School of Business and an MS

in agricultural economics from Purdue
University. This non-thesis program
has a 99 percent graduation rate and is
delivered entirely online, except for five
one-week residencies, which includes
an international experience. Program
requirements are: a bachelor’s degree,
three years of responsible work
experience, business recommendations
and GMAT scores.

Advance your agricultural career.

Explore online degrees, certificates, and badges.

@ Coloraclo State University  online.colostate.edu

Online

Student Success Team
970-492-4898
online.colostate.edu/contact
online.colostate.edu/agcareers

Programs Offered: Master of
Agriculture - Integrated Resource
Management specialization; Bachelor of
Science in Agricultural Business; Bachelor
of Science in Horticulture - Horticultural
Business Management Concentration.
Colorado State University's online
Agricultural Business, Horticulture, and
Integrated Resource Management
programs provide the academic rigor,
value, and convenience that you need
to move forward in your agricultural
career, and each program can be tailored
to meet your specific goals. Earn a
highly-respected, regionally-accredited
degree from world-class faculty when
and where it works best for you.
Colorado State University offers
flexible online degrees that prepare you
to successfully meet the challenges
faced by today’s agricultural professionals.
Explore online options like certificates
and badges if you're not looking for a
complete degree program, but would like
to customize your studies further.
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IowA STATE UNIVERSITY

YOUR ADVENTURE,
ANYWHERE.
—

www.agonline.iastate.edu

@

Anywhere

Michelle Zander
515-294-7656
agonlinehelp@iastate.edu
www.agonline.iastate.edu

Programs Offered: Ag Education M.S,,
Agronomy M.S,, Seed Technology &
Business M.S,, Plant Breeding M.S.,
Community Development M.S., Swine
Science Undergraduate Certificate, Food
Safety & Defense Graduate Certificate,
Occupational Safety Undergraduate
Certificate.

lowa State University is home to
some of the most respected agriculture
degrees in the world, and now you can
earn yours online. Online programs
from the College of Agriculture and Life
Sciences are designed for ag industry
professionals just like you, enabling you
to advance your education and career
while working full-time. Every program
features a rigorous, integrated
curriculum dealing with real industry
challenges and taught by distinguished
faculty. Choose the program for you and
begin your adventure at ISU today!

PENN STATE |

Worldwide

Gretchen Kuldau

814-863-7232

gak10@psu.edu
worldcampus.psu.edu/ag-careers

Penn State’s online Master of
Professional Studies in Homeland
Security with an option in Agricultural

Biosecurity and Food Defense offers
core courses that provide a fundamental
understanding of homeland security
issues. The courses focus on areas

such as food science, plant protection,
and animal security. If you prefer, start
with the online graduate certificate
program in agricultural biosecurity

and food defense. The curriculum is
designed so that the 12 credits you earn
through the certificate may be applied
to the agricultural biosecurity and food
defense option in the master’s degree in
homeland security. Threats to our food
supply chain may cause illnesses or loss
of life, generate fear, cause economic
loss and social instability; now is the
time to learn to safeguard it.

LIILLINOTIS
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Champaign-Urbana, IL

Online Student Services
217-333-1462 or 800-252-1360
online-info@illinois.edu
http:/academics.aces.illinois.edu/
future-students/off-campus

Advance your career with online courses
from the College of Agricultural,
Consumer & Environmental Sciences
(ACES). We are known for our globally
competitive students and first class
discovery research. Our offerings
include: Master’s Degree in Ag
Education, Master’s in Crop Sciences,
Master’s in Food Science, Degree in
Natural Resources and Environmental
Sciences, and Crop Sciences
Professional Development Certificate.
Our online programs are designed for
professionals who want to update their
competencies on a part-time basis.


mailto:gak10@psu.edu
http://worldcampus.psu.edu/ag-careers
http://online.colostate.edu/contact
http://online.colostate.edu/agcareers
mailto:agonlinehelp@iastate.edu
http://www.agonline.iastate.edu/
mailto:online-info@illinois.edu
http://academics.aces.illinois.edu/
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THE FUTURE OF AG
ISIN YOUR HANDS

Every day, agribusiness is defined by a new generation of innovators — graduates
and growers, sales specialists and support technicians — who are defining the
future of agriculture. At Wilbur-Ellis, we are proud of our history but never stop
looking ahead. We are looking to a bright future, one that starts with you.

Build a Story, Leave a Legacy.

Opportunity starts here: wilburellis.com/careers
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WILBUR-ELLIS®

Ideas to Grow With”

345 California St, Floor 27
San Francisco, CA 94104
415.772.4000

www.wilburellis.com


http://www.wilburellis.com/
http://wilburellis.com/careers
http://www.wilburellis.com/careers

STAY INFORMED!

Check out these information services from Agri Marketing:

For managers of corporate agribusinesses, their marketing
communications agencies, agricultural trade associations and
checkoffs, ag media and others serving agricultural producers

in the U.S. and Canada.

Official Publication of the National Agri-Marketing Association (NAMA)

1. www.AgriMarketingDigital.com

Each issue of the magazine can be viewed online. Includes the
annual Agri Marketing Services Guide which contains
information on over 1,000 organizations serving agribusinesses.

2. www.AgriMarketing.com

Website with daily news updates as they occur.
Includes mergers/acquisitions, product launches,
industry events, people updates, agency news and
other topics of interest to the ag industry. Averages
28,000 unique visitors/month.
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3. Agri Marketing Weekly

E-newsletter reporting key events in the agricultural industry.
Distributed every Monday afternoon to 10,000+ agri-marketers.
For a free subscription, go to www.AgriMarketing.com.

4. Agri Marketing App

Daily news, weather, commodity prices and blogs
from the Penton Agriculture editors.
To download, go to: www.AgriMarketing.com.

.......

9. www. Twitter.com/AgriMarketing

Updated daily with the most important ag news.
Over 20,000 followers!
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6. Agri Marketing Text Alerts

Big news about the agricultural industry as it breaks.

Text AGRI to 283-342 or visit hitp://alerts.agrimarketing.com/
Sponsored by Farm Journal Media’s unit

Commodity Update service.

AgriMarketing

P.0. Box 396 ¢ Adel, IA » Ph: 515/954-8381
e-mail: AudreyE@AgriMarketing.com e www.AgriMarketing.com


http://www.agrimarketing.com/
mailto:AudreyE@agrimarketing.com
http://www.agrimarketingdigital.com/
http://www.agrimarketing.com/
http://www.agrimarketing.com/
http://www.agrimarketing.com/
http://www.twitter.com/AgriMarketing
http://alerts.agrimarketing.com/
http://www.agrimarketing.com/

