HOW TO BEST UTILIZE

|
SINESS PROFE

DEVELOP A

STRATEGY o~
OF WHO TO
FOLLOW AgCr
Consider following key corporate
clients, news sources, key —

associations, sports teams, etc.

DO YOUR
OWN
TWEETING!

Followers value business leaders
who do their OWN tweeting while
driving the following of their
business.

SUPPORT
YOUR
MARKETING
TEAM

In a leadership role your social media
efforts/actions should be in tandem
with the marketing team and not in
lieu of their activities.
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HAVE FUN
& BE
GENUINE

Show a little humor! Followers notice

funny tweets from a business leader.
It’s also a superb place to compliment
or even brag about your team ina
public manner!

Tips from Eric Spell, President of AgCareers.com

y @EricSpell  (@AgCareersOZ



