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ABOUT THE
AG & FOOD CAREER GUIDE

The Ag & Food Career Guide is a career resource for students and  

professionals across North America interested in careers within the industry. 

The guide provides branding recognition for elite ag and food organizations; 

a direct connection to students and professionals interested in ag and food 

careers; and educational content that engages and sustains readership.



DISTRIBUTION

The guide has been published by AgCareers.com and Agri Marketing magazine 

for nine years. Both U.S. and Canadian editions are available. This resource 

guide reaches more than 25,000 people across North America:

Direct mailed with the September issue of Agri Marketing to 

over 7,500 professionals.

Distributed by more than 150 unique university and college 

ag departments, career services offices, and faculty. Also 

distributed by nearly 50 other educational organizations such 

as FFA and Jobs for America’s Graduates (JAG).

AgCareers.com distributes the Career Guide at career fairs 

and industry events in a variety of industry sectors and 

across North America.

Advertisers also receive copies for distribution at tradeshows 

and career fairs.

Further reach to students and industry professionals gained from 

the availability of online copies of the Employer Guides: 

US Edition - http://www.agcareers.com/career-guide/2016/US/

Canadian Edition - http://www.agcareers.com/career-guide/2016/CDN/

Additional promotional exposure via social media to  

AgCareers.com’s network of more than 40,000 followers.

AgCareers.com
AgCareers.com
http://www.agcareers.com/employer-guide/2015/US/
AgCareers.com


EDITORIAL CONTENT

The guide provides helpful career search advice with informational articles on 

resumes, interviews, references and other hot topics.

This variety of editorial content extends the shelf-life of the piece, and truly 

helps the publication become a guide for students as they go about their career 

search. 2016 articles included:

•  The Importance of Preparation Before the Career Fair

• Don’t Let Your Resume Hit a Digital Dead End

• 5 Employability Skills & How to Demonstrate You Have Them

• Interview Question Translations

• Your First Job: Making the Right Choice

• What’s in a Mentor

• Shining a Light on Women in Agriculture

AgCareers.com frequently interviews employers for this content, and advertisers 

are given the first opportunity for input.
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DIGITAL DEAD END
by Bonnie Johnson, AgCareers.com Marketing Associate & Ashley Collins, AgCareers.com Education & Marketing Manager

DON’T LET YOUR RESUME HIT A

MMOST RESUMES are first submitted 
and viewed electronically today; is yours 
optimized for that process? Save your 
artistic flair for the printed copy you 
present to the hiring manager, because 
first, you must ensure your resume gets 
through a system known as an ATS.

Many mid to large employers utilize 
applicant tracking systems (ATS). In fact, 
90% of jobs on AgCareers.com are  
redirected to apply through an ATS. 
These systems utilize technology to 
manage the influx of applications 
and electronically screen candidates 
to match the job for which they are 
hiring. The ATS assigns points to the 
different components of your resume 
based on an algorithm created by the 
hiring company. Resumes with the 
highest scores will get passed through 
to the hiring manager. The ATS “parses” 
resumes, which strips formatting out 
and pulls important words to sort into 
categories such as education, skills, 
work experience, and contact  
information. So how do you increase the 
chances your resume will score high?

THE “KEY” TO A HIGH SCORE

KEYWORDS. Customize your resume 
for each job. Just like when you search 
the Internet and type in your relevant 
terms, employers’ systems are designed 
to do the same: search your resume for 
keywords that match the job they are 
trying to fill. Success will be based on 
your resume having relevant keywords. 

So how do you choose the right 
keywords? Examine the posting and 

description for unique keywords and 
phrases specific to that job. Try copying 
and pasting the job description into 
an online word cloud creation service 
(like Wordle.net). The larger the word 
appears in the cloud, the more times it 
appears in the job description. These 
words are certainly significant to the 
employer and are more important for 
you to build into your resume. You can 
also look at professional networking 
sites or professional summaries from 
other employees. Pull out phrases and  
keywords these other professionals are 
using that are applicable to you.  

Include both the spelled-out version 
and acronyms for your education and 
professional organizations, as you can’t 
be sure which usage the ATS will look 
for. Examine the organization’s website 
for more information about their culture 
and values as this information can also 
be valuable to your resume.  

But note that there can be too much 
of a good thing, so don’t overstuff your 
resume. It’s about using the right  
keywords and their uniqueness to the 
roles you’re applying for, not the number 
of times the word appears on your 
resume. Many systems put a value on 
related keywords and/or apply greater 
value to some keywords versus others 
as they relate to the specific job. So  
utilizing resources such as individuals 
who understand the company or role to 
help you identify those keywords is vital.

Above all, be honest: make sure you 
are only using keywords and phrases 
that represent the real you!

10 ELECTRONIC  
RESUME MUST-DO’S

WORK EXPERIENCE

Greene Farms, Farmhand, 
2010-12

• Use a sans serif font like Arial in size 
11 point or larger.

• Preferably save as 
a Word document 
(don’t use the 
header function).

• Use bullets as they are easier to read 
for ATS and for humans.

ap • Delete any 
graphics, logos  
or tables.

• Name clearly defined sections, such as 
“Work Experience” and “Education” that 
ATS can easily recognize.

• Do not begin a section with a date. 
Rather, for example, style as so:

• Avoid lines to separate sections.

• Include your full contact information 
(full address and zip code, as they may 
filter by geographic area).

• Remember proper grammar, spelling 
and punctuation!

• Save your resume as a unique file 
name, not just “resume”:

AllysonParkerResume.doc

AATTENDING YOUR CAMPUS career 
fair can be key to securing your first 
career or internship. Unfortunately, 
many students skip this critical  
opportunity, or those that do attend are 
unprepared.

GETTING PREPARED

A prepared student has dressed for 
success in professional and well-fitted 
clothing. Even if not wearing a full suit, 
their attire doesn’t look like they picked 
it up off of their floor. Since they know 
they’ll be on their feet, their shoes are 
professional yet comfortable.

They also have copies of their 
generic resume as well as customized 
resumes for specific employers. Be sure 
to keep these organized so not to give a 
resume with a competitors’ name or job 
title referenced in the objective. They 
may also have a handful of personal yet 
professional business cards.

An unprepared student walks up 
to the booth and asks, “What does 
your company do?” “What kind of jobs 
do you have?” You should know these 
answers before the career fair, but sadly, 
most students use these as their intro 
questions. Every career fair publishes a 
list of companies in attendance. Many of 
those lists include company information, 
their website, and often titles for the 
roles they are recruiting for.  

A prepared student takes initiative 
and does a little homework before the 
career fair. Beyond the basics, research 
the company’s mission, competitors 
and clients, and if they have been in the 
news lately (and for what)—from  

positive, reputable media. Take notes 
about the companies that you hope to 
visit and leave space to quickly jot notes  
following each interaction.

ASKING THE QUESTIONS

Having thoughts and questions to 
review before approaching a booth will 
give you a conversation starter so you 
don’t have to rely on off-the-wall jokes 
to “break the ice!” Also, this preparation 
will help the conversation flow and 
allow for more meaningful discussion.

Start with a firm handshake, eye 
contact, and a professional greeting. 
Have an elevator pitch prepared  
including your name, major, graduation 
date, and career objective. Practice this 
a lot—basic information about yourself 
can just disappear when you’re nervous.

Then reference the open roles you’ve 
found they are recruiting for, the 
specific requirements and skills you’d 
bring to the role, and how the position 
fits your passion. Follow that with  
questions you have about the  
organization based on your research. 
For example, ask about the future of 
the company or the company culture. 
You might also ask about recognition 
or awards the company has received. 

Remember to be conscientious of your 
time and the representative’s.

BEFORE YOU LEAVE

Before leaving, ask about next steps.  If 
your conversation has gone well and 
you think you’d like to further explore 
employment, this is a critical step.

Offer a copy of your resume but 
understand if the representative directs 
you to their website instead. This is 
where those business cards come in 
handy. This also gives you a chance to 
ask for their card, which will be helpful 
when following up. They may also be 
staying to conduct interviews on- 
campus and you could sign up for a spot.

Now is the time to accept any 
material or swag item (notice item is 
singular!) that the company is handing 
out. Don’t forget to find an area where 
you can jot down notes and review your 
notes for the next booth.

The simple act of attending and  
visiting with a few companies at a  
career fair will allow you to make  
significant progress in landing the 
internship or career you want. Going a 
step further by preparing will decrease 
your perspiration and increase your 
success!

the importance of preparation

BEFORE THE CAREER FAIR
by Ashley Collins, AgCareers.com Education & Marketing Manager

Comic by Becca Schwartz
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by Megan Carlin, Agriculture Future of America Marketing & Communications Manager

BEHIND EACH OF OUR SUCCESSES 
is a strong system of mentors, who push 
us and help polish us. Perhaps the most 
influential time for mentors to give us a 
leg up is during those first few years in 
the professional world. 

Mentorship – both having a mentor 
and serving as one – is an essential 
value of Agriculture Future of America’s 
Alliance for young professionals. Alliance 
member Ty Littau says he appreciates 
his mentors who have challenged him 
and kept him grounded. Fellow Alliance 
member Ellen Gilliland says mentors 
not only push her but also help her set 
boundaries and seek needed rest.  

“I appreciate that my mentors have 
been concerned with my personal life 
as well as how I perform professionally,” 
she said.

Agreeing, Jon Calhoun says, “A good 
mentor is genuinely interested in finding 
what your interests are and helping you 
get to the next level.” 

FINDING & DEVELOPING  
MENTORSHIP

Each relationship looks different. Some 
develop from traditional supervisor–
employee roles. Gilliland, project 
manager for Ohio Corn & Wheat, says 
her supervisors have been some of her 
best mentors. For Littau, having a strong 
mentor relationship with his colleagues 
was one of the reasons he left his home 
state of South Dakota and took his 

current position as legislative  
correspondent with Senator John Thune 
in Washington, D.C.

“It’s important when you make a large 
change that you have some idea of who 
you will be working with and who will 
be crafting your perspective,” he said.

Calhoun also said his mentors are 
part of the reason he moved from 
Oregon to Nebraska to work with Union 
Pacific Railroad where he is now a sales 
manager. As a new hire, he was assigned 
a seasoned mentor within the company. 

“I found that valuable; and I found 
even more value in informal  
relationships that grew organically 
because we had common goals,” he said.

Sometimes mentorships start when 
you say, “I respect you. I would like to 
consider you a mentor.” Others begin 
as you ask people in your network for 
advice on specific decisions. 

“It takes a certain amount of time to 
figure out who you are dealing with and 
what their mentality is. Some of my  
relationships have been fairly formal,” 
Littau said. “With others though, we 
simply talk on a regular basis.”

With her supervisors serving as 
mentors, Gilliland said they never 
specifically set mentorship expectations. 
However, she did have one supervisor 
who was also a close friend. In that case, 
she said, boundaries were important.

“We labeled our conversations, ‘this is 
a work conversation, this is a friend  
conversation,’ so we were clear and 

could pull from the correct set of  
expectations,” she said.

Whatever the case, your relationship 
will benefit you if you are intentional in 
your conversations, said Littau. Calhoun 
adds that for the relationship to be  
mutually beneficial, you need to be 
open and willing to receive feedback. 

“At some point, hopefully, you can 
begin to sharpen each other based on 
strengths and weaknesses,” he said.

Always seriously consider and apply 
your mentor’s advice, Gilliland says. 
Littau recommends sharing the  
specific things you admire about your 
mentor and explaining how you think 
they can help sharpen you.  

“Within the professional world, we 
are hard up for encouragement and 
positivity some days,” he said. 

PASSING IT ON

Littau says he has learned more about 
mentorship by serving as a mentor.

“What they need is a safe place to 
process and encouragement,” he said. “I 
can help them zoom out and take out 
some of the emotion and dig into what 
is substantive.”

Calhoun agrees saying he enjoys 
mentoring the newest hires at Union 
Pacific who have a drive similar to his. “I 
want to be a liaison between the person 
and Union Pacific and make sure they 
have the best experience possible.”

WHAT’S IN AMentor?
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ADVERTISEMENTS

The Ag & Food Career Guide is a resource for students and professionals 

highlighting the top businesses within the agricultural and food industries, 

and helps them to better understand all of the fantastic career opportunities 

available.

Who should advertise? 

Agriculture and food employers that are actively recruiting and hiring students 

and professionals for both internship and full-time positions.

What should you advertise? 

Organizations use their full-page ad to introduce their company to candidates, 

discuss their mission, inform readers about their internships, training programs 

and careers, tell candidates how to apply, and share contact information.

Other places may 

offer you a job. At 

Elanco, we’re offering 

you a chance to dream 

bigger. If you’re a 

visionary with a 

passion to solve our 

greatest challenges 

and advance a 

vision of food and 

companionship 

enriching life, see 

what’s possible at  

Elanco.com/careers.

ANYTHING 
    IS POSSIBLE

BE THE CHANGE

BE A       VISIONARY

INNOVATE

DREAM
 BIG

Elanco and the diagonal bar are 
trademarks owned or licensed 
by Eli Lilly and Company, its 
subsidiaries, or affiliates.

© 2016 Eli Lilly and Company, 
its subsidiaries or affiliates. 
GMAFCANON00412

AgCareers Full Page Ad Due to the pub:

8." x 10.875" Today’s date: June 3, 2016 10:54 AM

Account Service:

37193 8x10875 AgCareers Ad Account Coordinator:

Creative Director:

Art Director:

Production:

Proofing:

Cargill is committed to helping people and organizations thrive.
www.cargill.com
© 2015 Cargill, Incorporated. All rights reserved.
Equal Opportunity Employer, including Disability/Veteran

Learn, Lead, Help the world thrive.
What drives you? A passion to learn and grow? A desire to lead and make a positive impact?  
Then, Cargill would like to talk to you.

Working for one of the world’s leading agri-foods businesses offers unrivaled opportunities for 
personal and professional growth. Develop collaboratively with people of diverse talents and 
perspectives. Expand your skills and experience across more than 60 businesses in 67 countries. 
Make a meaningful difference with a company whose purpose has been to feed the world for the 
past 150 years. Learn more at www.cargill.com/careers.

Cargill Ag Recruit Ad 8x10pt875 Final.indd   1 7/1/15   2:50 PM

THE FUTURE OF AG  
IS IN YOUR HANDS
Every day, agribusiness is defined by a new generation of innovators — graduates 
and growers, sales specialists and support technicians — who are defining the 
future of agriculture. At Wilbur-Ellis, we are proud of our history but never stop 
looking ahead. We are looking to a bright future, one that starts with you.

345 California St, Floor 27

San Francisco, CA 94104

415.772.4000

www.wilburellis.com

Build a Story, Leave a Legacy.

Opportunity starts here: wilburellis.com/careers

Watch for our upcoming summer internship program openings on  
your university's career website or visit SmithfieldFoods.com/careers.

Help Us Produce
  Good Food. Responsibly.

®

Your future is an open book. 
Write the next chapter with an 
internship at Smithfield Foods!

Great careers start with great internships. And Smithfield 
Foods offers everything you seek, including competitive 
compensation, benefits and even housing assistance. We 
invest in our future by investing in yours.

Join us to learn while making a real contribution to the 
company. Our interns take part in management meetings, 
meaningful projects and community-outreach programs. We 
offer a wide range of positions, from marketing and feed mills 
to finance and swine production, from sustainability and R&D 
to operations, HR and more. We have just a few “musts:”

• Must be a student in good standing at an  
accredited university

•  Must be majoring in a field appropriate to the intern  
job opening

•  Must have completed your sophomore year

•  Must be able to legally work in the U.S.

ABOUT SMITHFIELD FOODS

• A $14-billion global food company with 
50,000 employees

• The world’s largest pork processor

• Industry-leading programs in animal care, 
community involvement, employee safety, 
quality, and environmental and food safety

•  A meaningful, clearly defined corporate 
social purpose and sustainability program
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INVEST IN THE FUTURE

Grow the talent pipeline to your organization, and connect with top candidates 

in the industry-- participate in the 2017-2018 AgCareers.com Ag & Food  

Career Guide.

Your investment per full-color, full-page ad:

U.S. Edition  $2,500

Canadian Edition $1,900

$1,000 deposit is required to hold your spot.
Space is available on a first come, first serve basis. Only full-page ad sizes available.

Ad Reservation Deadline:  May 30, 2017

Ad Materials Due:   June 30, 2017

Advertising specs:

Bleed Page Size — 8-1/4” x 11-1/8”

 * Trim Page Size — 8” x 10-7/8”

All “live” matter should be approximately 3/8” from the trim edge.

All graphics and photos used in creating the ad should be 300 dpi, CMYK files.

Final press-ready, high resolution PDFs should be submitted when the ad is 

completed.

1 page bleed
81/4’’ w x 111/8’’ d

1 page
8’’ w x 107/8’’ d

* Trimmed Page

AgCareers.com
files.Final
files.Final


To reserve your spot, fill out the order form below, or contact:

Bonnie Johnson 
Marketing Associate
AgCareers.com
bonnie.johnson@agcareers.com
800-929-8975 x 6001

YES, reserve                 page(s) for my organization to participate in the  
2017-2018 Ag & Food Career Guide!

          US Edition                Canadian Edition                  Both

Company Name: 

Contact Name: 

Email Address: 

Phone Number: 

Mailing Address: 

If you prefer to mail or fax your information:

1531 Airport Rd.
Ames, IA 50010
Fax: 515.233.7187

AgCareers.com
mailto:bonnie.johnson@agcareers.com


www.agcareers.com

f t p l y r

www.agcareers.com

